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• Content authenticity (17%)
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62%
62% of their
clients were

positive
about AI

A I  M A N A G E M E N T

A I  C O N C E R N S

A I  A P P L I C A T I O N

Research 
Data analytics 
Administrative 
Social media management 

A I  P R I O R I T I E S  F O R  2 0 2 4

• Develop data-driven strategies (16%)
• Integrate AI in the general workflow (16%)
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Half of the respondents said AI
work product is permitted in their
companies on a limited-use basis.

Ideation, data analytics,
summarizing and
creating personal written
content were top reasons
for using AI 


